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			Abstract A model of innovation adoption process in interactive communication systems is presented. It combines classical approach to innovation diffusion (Rogers, 1962) with new elements of adoption analysis specific for social media and interactive communication technologies. Three models of adoption process are compared. Innovation adoption is viewed as a learning process consisting of multiple phases. Importance of the following two dimensions is emphasized: penetration rate and interactivity level. They are applied as indicators of adoption of novelties in the interactive networking environment. Interactive networks are defined as a category broader than social networks by including internet-based mobile messaging systems. Empirical data used for illustration of the adoption processes are derived from statistics of eight Central European countries, personal interviews, and selected comparative data at a global scale. Review of operational characteristics of networking mechanisms is focused on empirical material that illustrates two cases of interactive networking i.e. social networking, represented by Facebook, and mobile interactive messaging systems, represented by WhatsApp. Selection of statistical data and direct observations of user behavior allowed formulation of three hypotheses on causes of recent changes in interactive communication networks. Economic wealth of society i.e. level of national income (measured by GDP per capita) is not the only factor influencing adoption of innovation in interactive networks. In some cases it may even be not the most important one.  
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