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			Abstract How did Steve Jobs become a saint? In this article I compare the classical meaning of "the sacred" with the images produced within popculture. There is no doubt, that a deeply ingrained cultural scheme can be a great (and very "safe") foundation for further ideas. In the connection with that way of thinking I consider the ambivalence of an icon and other pseudo-religious creations. I also analize the different aspects of ritualization around the Apple Brand, eg. buying an Apple product or celebrating an unpacking ritual.  
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