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			Abstract During the last few decades, marketing has become a very important concept with a high level of efficiency. It is used by enterprises for commercial purposes and also by many non-for-profit organizations to solve contemporary social problems. Achieved successes inclines one to seek new solutions but at the same time to formulate excessive expectations. These kinds of expectations provide to marketing the concept of degeneration. From another point of view, the fragility of human nature, desires for quick enrichment or greed lead to actions being taken with no ethical principles. These kinds of examples are causes of formulating very important indictments towards marketing. But both excessive expectations and unfounded indictments are not good bases for suitable evaluations of the marketing concept. Neither are they good bases for its development. They are rather important threats like mythological Scylla and Charybdis for ships entering the Straits of Messina.
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